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Messe Frankfurt Exhibition GmbH a utom eCha n i I(a

P.O. Box 1502 10 - 60062 Frankfurt am Main
11.09.2012-16.09.2012

Messe Frankfurt Exhibition GmbH
Ludwig-Erhard-Anlage 1
60327 Frankfurt am Main

Phone  +4969 75 75-0
Fax + 4969 75 75-64 33

www.messefrankfurt.com
http://www.automechanika.com
automechanika@messefrankfurt.com

Early booking discount
until 09.09.2011

Registration

Exhibitor support service: Phone Fax Email

Customer no. Processing no. Your order number Date of receipt

Your International Sales Partner: * Mandatory fields must be completed.

By signing and/or sending the registration online, the registering company (individual company, organiser of a joint stand, state organisation, association, etc.)
verifies its VAT entrepreneur status (also guaranteeing the correctness and validity of the VAT ID number within the EU) for the time at which the service is ren-
dered, as well as that the service is rendered solely for the company. This declaration shall also be considered to have been given for all future transactions. The
company undertakes to inform the contracting partner without delay if its VAT entrepreneur status is terminated, the VAT ID number becomes invalid or changes
or if service is not rendered solely for the company. All of the data below and this declaration (including the VAT ID number stated) constitute the basis for all
legally relevant correspondence sent to your company by Messe Frankfurt GmbH, Messe Frankfurt Exhibition GmbH, Messe Frankfurt Venue GmbH & Co. KG and
Messe Frankfurt Medien und Service GmbH. In the event of a change in company name or legal form, the new firm will assume legal responsibility for all liabilities
to Messe Frankfurt GmbH and its subsidiaries listed above (and will inform them of the new VAT ID number). We assure you that the consent of Messe Frankfurt
GmbH and the subsidiaries listed above has been received.

Customer data as recorded in Messe Frankfurt’s If there are any changes,

general accounting dept.: please enter here:

Company name, incl. legal form Company name, incl. legal form

Street Street

Country* / Town Country* / Town

Commercial Register number and court Commercial Register number and court

(Germany only)* (Germany only)*(if applicable)

VAT identification number* (relevant in Europe only - entry is essential) VAT identification number*
Registration page 1 "
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*2012021-10-03*

Company

Contact person Mr. Ms.
Position in the company
Language of correspondence german
Telephone no. of contact person

Email address of contact person

Central telephone no.

Central email

Homepage

Name of the General Manager

Head of Sales/Marketing

Brands sold by you

* Mandatory fields must be completed.
Customer no.

english

Fax no. of contact person

Central fax number

Processing no.

*017002182732™*

Your order number

Correction column

Address for correspondence - please complete only if this address is different from the company address entered in 01:

We hereby expressly declare that the stand confirmation and the stand rental invoice, as well as other standard correspondence pertaining to the stand which is sent
by Messe Frankfurt Exhibition GmbH, shall be sent/delivered solely to the following address for correspondence instead of to the aforementioned contract partner
address. Exhibitor passes, passes for set-up and dismantling, and service documentation are sent to the aforementioned contract partner address. Messe Frankfurt
Exhibition GmbH shall not be liable in any way for any errors which occur regarding the non-acknowledgement, or delay of same, on the part of the contract partner.

Company name

Street

P.O. Box

Country

Town/city

Central telephone number

Position in the company

Contact person Mr. Ms.

Telephone no. of contact person

Email address of contact person

P.O. Box postcode

Street postcode

Central fax number

Fax no. of contact person

Trade associations/communities of interest/memberships:

*2012021-10-04*
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* Mandatory fields must be completed.

Company Customer no. Processing no. Your order number
05 Stand requirements
051 Stand size * Preferential option on the stand
Area = width  x depth until 30 Sep 2011
m2 m m Type of stand Type of exhibitor

05.2 Type of stand *

Stand no.
01 open on one side
02 open on two sides Area = width X depth
03 open on three sides )
m m m
04 open on four sides
05 We intend to build a two-storey stand (only possible for stands with a floor area of at
least 50m? in those exhibition halls with adequate height).
06 uncovered area
05.3 Stand rentals
Early booking discount Basic stand rental
If you are not entitled to a special price, the stand rental is as Stand rental as of 10 September 2011 is as follows, depending
follows, depending on the stand type selected and provided on the stand type selected:
your booking is received by 9 September 2011:
01 open on one side EUR 218.00/m? 01 open on one side EUR 228.00/m?
02 open on two sides EUR  237.00/m? 02 open on two sides EUR  253.00/m?
03 open on three sides EUR  240.00/m? 03 open on three sides EUR  259.00/m?
04 open on four sides EUR  245.00/m? 04 open on four sides EUR  262.00/m?
05 two-storey EUR 117.00/m? 05 two-storey EUR 127.00/m?
06 outdoor area EUR 120.00/m? 06 outdoor area EUR 125.00/m?

05.4 Environmental fee
An environmental fee amounting to EUR 2.15/m? will be added to the stand rental for the stand type.

05.5 AUMA charge

The AUMA charge is EUR 0.60 (net) per square metre.
AUMA, the Association of the German Trade Fair Industry, represents the interests of exhibitors, visitors and organisers. More informa-
tion on the AUMA range of services is available at: www.auma-fairs.com.

Registration page 3 5
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05.6

05.7

05.8

05.9

06
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* Mandatory fields must be completed.

Company Customer no. Processing no. Your order number

Marketing packages

The entry in the information media for the trade fair (marketing package) is obligatory for exhibitors and for participants in joint stands and
subject to a charge. It comprises the following marketing elements:

¢ Print marketing

- Entry in the catalogue

- Entry of company name, hall and stand number in the Quick Finder (small pocket-sized overview of the catalogue, distributed to all visi-
tors free of charge)

e Online marketing

- Entry in the event's company and product search system incl. key-word search (register on the event website)

- Entry in “Productpilot”, the year-round internet portal. Productpilot is an online-based information and communication platform enabling
ongoing contacts between exhibitors and their customers between trade fairs. The platform features an international and cross-industry
structure.

e On-site marketing

- Entry in smart phone app “Automechanika navigator”: Exhibitior and product search, hall plans, news, etc.
- Listing on hall signs at the entrances

- Listing on the onsite visitor information system Compass throughout the fair

¢ Press and advertising services

- Advertising material package (e.g. stickers, folding invitation cards, order forms for admission vouchers, etc.)
- Online promotion material (Automechanika banner and email footer for inclusion in online communications)
- Support with your press conferences

The marketing package costs € 58b.

The cost of the marketing package (€ 585) will be billed directly by Messe Frankfurt Exhibition GmbH in the stand rental invoice. The organ-
iser of a joint stand must have each of the participants on his stand included in the trade fair information media with their own entry. The
organiser of the stand is liable to Messe Frankfurt Exhibition GmbH for the costs incurred thereby and it is his responsibility to pass them on
to the participants.

The duration of the Productpilot entry which is included in the marketing package begins on the first day of the trade fair for which the
exhibitor has registered and ends on the first day of the fair's next edition (trade fair cycle).

If the exhibitor participates in another event of Messe Frankfurt Exhibition GmbH within the trade fair cycle, he will only have to pay the
costs of the entry in the relevant trade fair catalogue for each additional event. The one-off payment for the marketing package includes an
identical online presentation for all the fairs in which the exhibitor participates during the trade fair cycle. If required, additional differing
presentations for individual events can be booked at a charge. During the trade fair cycle, an update of the data for each online presentation
is included in the price.

All the above prices exclude VAT.

We would like to receive a quote for a stand from Fairconstruction, Messe Frankfurt.

We are joint-stand organisers.

Combating of product piracy

The exhibitor hereby declares bindingly and irrevocably that he himself created the products he is exhibiting or, respectively, that they
are authorised copies or imitations of other suppliers or third parties.

The exhibitor also undertakes to respect the priority property rights of third parties. If an infringement of property rights of this kind is
brought to his attention in the correct manner during his participation in the event, the exhibitor hereby undertakes to remove the products
concerned from his exhibition stand.

He expressly notes that, in the event of a violation of this undertaking and application of the requirements under Section 15 of the General
Terms and Conditions, Messe Frankfurt Exhibition GmbH is entitled to bar him from taking part in this or future events. By recognising the
General Terms and Conditions, the exhibitor confirms that he is aware of the regulations laid down in 15 of the General Terms and Condi-
tions.

Registration page 4 ..‘
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Company

* Mandatory fields must be completed.

Customer no. Processing no. Your order number

07 Our exhibits belong to the following segments (please give a total of 100 percent): *

1 Parts & Systems
101
102
103
104
105
106
107
108
109
110
M
12
13
14
115
116

2 Accessories & Tuning
201
202
203

204
205
206
207
208

3 Repair & Maintenance
301
302
303
304
305
306
307

*2012021-10-10*

Powertrain (engine, gearbox, exhaust)

Chassis (axles, steering, brakes, wheels, shock absorbers)

Body (metal parts, roof systems, mounted parts, windows, bumpers)

Standard parts (fastening elements, thread and securing elements, sealing rings, roller bearings)
Interior (cockpits, instruments, airbags, trims, seats, heating, air-conditioning, electrical adjusters, interior filters)
Infotainment (radio, aerials, navigation, telematics, mobile phones, DVD)

Engine electronics (battery, electronic control units, bus systems)

Vehicle lighting (headlights, adaptive headlights, daylight running lights)

Electrical system (cables, wiring harnesses, sensors)

Driver assistance systems / Vehicle safety (airbag modules, camera systems)

Electric mobility: Batteries (original equipment)

Alternative drive units (hybrid, natural gas, LPG)

Regenerated, restored and renewed parts for cars and commercial vehicles

Parts and services for vintage vehicles

Economic regeneration, cluster initiatives

Industry institutions and publishers

General accessories for motor vehicles (rack systems, roof cases, carpets, covers, jacks)

Tuning, performance systems, design enhancement, customizing (transfers, chip and engine tuning)
Special equipment and modifications (trailer hitches, off-road and pickup accessories), alternative engine
types (retrofit and conversion solutions)

Rims, wheels, tyres

Trailers for cars and small commercials, spare and accessory parts for trailers

Electric mobility: Vehicle and paint accessories (plugs, cables, connectors, sound design)

Electric mobility: Batteries (modifications, recycling)

Industry institutions and publishers

Workshop equipment and tools: Lifting gear, testing and measuring equipment, tyre installation, work clothing
Body repairs: Equipment and material

Paintwork and corrosion protection: Systems, equipment, paint, corrosion protection, auxiliaries

Towing service, accident assistance, mobile services: Equipment, material/consumables

Waste disposal and recycling: Systems, equipment

Dealership equipment: Shopfitting/shop systems, Sales equipment, office and warehouse equipment, literature

Training

Registration page 5 ..‘
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Company

308
309

4 IT & Management
401
402
403
404
405
406
407
408

5 Service Station & Car Wash

501

502

503
504

* Mandatory fields must be completed.

Customer no. Processing no. Your order number

Restoration and maintenance of vintage vehicles

Industry institutions and publishers

Dealership planning and construction: Business consultants, certifications, environmental protection consultants
Finance, franchise concepts

Claim management and claim control

Dealer management systems: Business organisation, IT, data management, customer loyalty schemes

Garage management: Training, technical monitoring and certification

Dealership marketing: External advertising, advertising media

Internet: Service providers, vehicle exchanges

Industry institutions and publishers

Filling stations: Filling station planning and construction, filling station equipment, tank systems for alternative
fuels, charging infrastructure (private charging stations, public charging stations)

Washing & care: Car wash halls and lines, washing equipment, equipment for vehicle care, cleaning products,
valeting, accessories
Oil and lubricants: Systems, equipment, lubricants, auxiliaries and consumables, recycling

Industry institutions and publishers

We will exhibit the following products:

*2012021-10-12*

Registration page 6 ..‘
B messe frankfurt



09

10

*2012021-10-13* *152713*

* Mandatory fields must be completed.

Company Customer no. Processing no. Your order number

Special contractual privacy policy information

We use your company-related data:

- to handle our business processes with you as an exhibitor

- to send you event-related offers

- for information and advertising before and after the event

- for market research and polling

- for communication and updating of our exhibitor databases in Germany and abroad

and forward selected data to individual providers of fair-related services. We give your data to the relevant Sales Partners for accounting
and service purposes.

If you do not wish your personal data to be used together with the company data, you are free to object at any time to the further use
and communication of your personal data to third parties. (privacy@messefrankfurt.com)

Member of company authorised to sign the contract/declaration *
Last name, first name 01 Sole trader / proprietor 02 Co-proprietor

03 Personally liable partner 04 General Manager/Member of the board

05 Authorised company officer (,,Prokurist”)

We confirm receipt of the General Place/date
Terms and Conditions (as of April 2011

AM) and hereby accept them in full.

We also warrant that the data given on

Page 01 is correct and up to date.

Company stamp/signature

Registration page 7 Y
* _ _ *
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General Terms and Conditions
(as of April 2011 AM)

1. Organiser and event venue

(1) The organiser is:

Messe Frankfurt Exhibition GmbH
Ludwig-Erhard-Anlage 1

D-60327 Frankfurt am Main
Phone: +49 69 75 75-0

Fax: +49 69 75 75-64 33
www.messefrankfurt.com

The participation fee will be billed by Messe
Frankfurt Exhibition GmbH, hereinafter called Messe
Frankfurt.

(2) The event will be held on the grounds of Messe
Frankfurt Venue GmbH & Co. KG, hereinafter called
exhibition gounds.

(3) Location-related services will be rendered by
Messe Frankfurt Venue GmbH & Co. KG and billed to
the exhibitor.

2. Registration

(1) For acceptance as an exhibitor at the event, ap-
plicants must register in due form. If exhibitors wish
to register in writing (print registration), they must
submit a duly completed event registration form.
This registration form is to be signed and stamped
by the exhibitor in a legally binding way. Exhibitors
can also register online by sending the registra-

tion form electronically (online registration). Online
registrations are valid without a signature and stamp
if sent from the password-protected portal. Registra-
tion must be received by Messe Frankfurt Exhibition
GmbH by the date given on the registration form.
The registration applies to the dates specified on the
registration form.

Submission of a registration form does not constitute
a claim to being approved as an exhibitor.

(2) Messe Frankfurt shall not be liable for the con-
sequences or damages directly or indirectly ensuing
from incorrect, misleading, imprecise or incomplete
information either contained in the registration form
or based on any other details furnished by the exhibi-
tor; Messe Frankfurt reserves the right to refuse

to consider inadequately or not fully completed
registration forms or registration forms submitted
later than the date specified.

(3) Receipt of the written registration form will not
usually be confirmed. In the event of confirmation

of receipt being given, this cannot be considered as
stand confirmation as specified under the terms of
Section 5. For online registrations, the exhibitor will
receive an electronic confirmation of receipt, which
does not constitute a stand confirmation as specified
under the terms of Section 5 either.

(4) The withdrawal of registration, even prior to
receipt of stand confirmation, always requires the
prior consent of Messe Frankfurt regardless of the
registration date.

3. Acceptance requirements, alternating accept-
ance, termination of joint stands without notice

(1) Manufacturers whose exhibits correspond to

the product groups of the event will be accepted as
exhibitors at the event; the same applies to trade
publishers with the appropriate subject matter. Other
companies will be admitted by Messe Frankfurt to
exhibit at the event, provided that the products to

be exhibited constitute an inherent supplementation
of the scope of products on show (see registration
form).

(2) The exhibitor undertakes to provide Messe
Frankfurt with all the information required about his
company and the products to be exhibited. Should
the exhibitor wish to display several approved prod-
uct groups on one stand, he must specify the per-
centage share of each group. Should the exhibitor’s
range of products or the composition of his product

range not comply with the details submitted, Messe
Frankfurt is entitled, at short notice if need be, to
exclude the exhibitor from taking part in the event.
Depending on the nature of the event, software

and services suitable for a trade fair presentation
shall likewise be classified with the products to be
displayed (exhibits, merchandise, goods, product
groups, exhibition goods and exhibition articles).

(3) Messe Frankfurt shall decide upon acceptance
of exhibitors at its due discretion. Messe Frankfurt is
entitled to reject applications for acceptance, basing
its decision on the space capacities available for the
event and on the target and structure of the event as
determined by Messe Frankfurt. The exhibitor may
not deduce any rights from participation at previous
events.

(4) Participants sharing a stand can also be permit-
ted to take part in the events. Participants sharing

a stand are exhibitors with their own personnel and
offering their own products at a joint exhibition stand
rented by a joint stand organiser. Participants sharing
a stand are subject to the same participation terms
as the joint stand organiser. When joint exhibition
stands are approved, stand confirmation will be sent
to the joint stand organiser only, who is the sole
contracting partner of Messe Frankfurt.

If a participant is allowed to share a stand without
the consent of Messe Frankfurt, the latter is entitled
to terminate the contract with the joint stand organ-
iser without notice and to have the stand cleared at
said organiser’s expense.

(5) Messe Frankfurt shall determine the composi-
tion of the event, in particular the branches of
industry, the product groups and their make-up, and
is entitled, in deciding upon exhibitor acceptance,
to take account of the composition of exhibitors in
respect of international origin, company structures,
economic level and other objective features. Messe
Frankfurt shall not be bound by decisions taken in
the past regarding previous events.

(6) If Messe Frankfurt has a substantial interest in
measures as defined in paragraph (5) due to special
circumstances, it has the right to arrange alternating
acceptance of exhibitors.

(7) Messe Frankfurt is entitled to refuse acceptance
to companies which have simply acquired company
assets, such as rights to name or brands, from
former exhibitors. This does not apply in the event of
legal succession.

(8) Messe Frankfurt is entitled at any time to ex-
clude from admission, i.e. presentation, any exhibi-
tion articles which do not conform to the targets it
has set for the event.

(9) The exhibitors undertake to adhere to all regula-
tions relating to species protection and remain
legally and substantively responsible for such adher-
ence during their participation in the exhibition.

4. Stand allocation and alteration of stand space

(1) Stands will be allocated on the basis of
exhibition-specific criteria. Exhibitors have no right
to any particular position, stand size or stand type,
regardless of any positioning proposal which may
have been made on the registration form.

(2) When allocating stands, Messe Frankfurt is
entitled to classify the registered products; it shall
decide on the product group to which the exhibitor’s
range is to be allocated. Messe Frankfurt may offer
the exhibitor a selection of other stand sizes. Stands
of less than 9 m2 are not permitted; on the outdoor
exhibition area, the minimum size is 20 mZ2.

(3) Messe Frankfurt has the right to make changes
to stands or to stand allocation, even after con-
firmation has been issued, inasmuch as it has a
substantial interest in such measures due to special
circumstances.

(4) In the event of such measures, the exhibitor has

no right to make claims against Messe Frankfurt for
rescission or damages, except in cases of intent or
gross negligence. Nevertheless, the exhibitor has the
right of rescission if Messe Frankfurt offers an area
less than 50% of the contracted size.

5. Conclusion of Contract of Participation

(1) Acceptance as an exhibitor is issued in the form
of written confirmation giving details of the stand.
This constitutes a Contract of Participation between
the exhibitor and Messe Frankfurt which is legally
binding.

The Contract of Participation is valid for the period of
time specified.

(2) The Contract of Participation applies only to the
registered exhibitor or, respectively, to the joint stand
organiser and the participants sharing the latter’s
stand. No additional assignment of the confirmed
stand, wholly or partially, even if free of charge, to
third parties or inclusion or representation of other
companies on the stand is permitted. An exchange
of stands is only permissible with the prior written
consent of Messe Frankfurt.If this ruling is not
observed, Messe Frankfurt is entitled to terminate
the contract without notice and to have the stand
cleared at the exhibitor's expense.

(3) The Contract of Participation is only applicable

to the products specified in the registration form and
approved by Messe Frankfurt. In the event of the
exhibitor wishing to alter his exhibition range, the
exhibitor undertakes to inform Messe Frankfurt of his
intention to include new products and/or omit prod-
ucts in good time prior to the beginning of the event,
to enable Messe Frankfurt to issue its consent after
making any investigations necessary and undertak-
ing any measures required. In the event of such
notification being made to Messe Frankfurt less than
two months prior to the start of the event, Messe
Frankfurt can no longer guarantee being able to
make the enquiries necessary for acceptance. If the
exhibitor alters his product range or its composition
without the consent of Messe Frankfurt, contrary

to the details stated in the registration form, Messe
Frankfurt is entitled to terminate the contract without
notice. No claims for damages may be made against
Messe Frankfurt by the exhibitor in this connection.

6. Terms of payment, termination in the event
of non-payment and insolvency, lien

(1) Inreturn for the right to participate in the event
and to use the exhibition space, the exhibitor shall
pay remuneration (stand rent) to Messe Frankfurt. In
calculation of space, figures will always be rounded
up to the next half or full square metre, depending
on the first two decimal places after the decimal
point. From ....01to ....50 inclusive, the space will
be rounded up to half the square metre; from ....51
to ....00 inclusive, the space will be rounded up to
the full square metre. For stand space of up to 50
m?, the area occupied by a column will be deducted
from the space on which stand rent is based.
Subsidiary costs are not included in stand rent. The
prices applying to the event are specified in the
registration form, service folder, price lists, etc.

(2) The exhibitor will usually receive an invoice for
the stand rent together with stand confirmation. VAT
at the current rate must be added to all prices, which
are to be paid in euros. The invoice is payable two
and a half months prior to the start of the event. If,
after an invoice has become payable, an exhibi-

tor applies for and is allocated a larger space than
originally scheduled, the additional amount will be
payable immediately.

The payment is to be made in due time so that
Messe Frankfurt can make use of it in its bank ac-
counts, free of charges, by the date specified.

(3) Objections to invoices must be made in writing
within a preclusive period of 14 days following
receipt of the invoice. The invoiced sum may not be
offset against non-recognised claims against Messe
Frankfurt.
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(4) Stand confirmation is subject to full settlement
of all outstanding and payable claims of Messe
Frankfurt against the exhibitor. Stand confirmation
issued despite outstanding and payable claims is
subject to the condition that such outstanding ac-
counts be settled immediately on receipt of stand
confirmation. The same applies accordingly to claims
held by Messe Frankfurt Venue GmbH & Co. KG
(Section 1(3)).

If these outstanding claims are not settled immedi-
ately, Messe Frankfurt is entitled to withdraw from
the Contract of Participation at any time and to make
other use of the exhibition area in question.

(5) Stand confirmation is issued to new exhibitors
on the condition that the stand rent is paid within
the period prescribed (Section 6. (2)); failing this,
Messe Frankfurt is entitled to terminate the Contract
of Participation at any time and to make other use of
the exhibition area in question. New exhibitors are
exhibitors who did not participate in the correspond-
ing prior event.

(6) In the event of insolvency proceedings relating to
the exhibitor or inability to pay on the part of the ex-
hibitor during the period covered by the contract, the
exhibitor shall inform Messe Frankfurt immediately.

(7) Messe Frankfurt is entitled to give notice of

termination of the Contract of Participation, by

registered mail sent to the last known address of the

exhibitor, without observing the periods specified for

notice and irrespective of the continued liability of

the exhibitor for the entire stand rent, if

a. an application for insolvency proceedings has
been filed or such proceedings commenced
relating to the exhibitor or the exhibitor has
discontinued payment or

b. the stand rent has not been received or has only
been partially paid by the last dates specified for
payment.

After receipt of notice of termination, Messe Frank-

furt may make other use of the exhibition area in

question. In the event of an occurrence as defined

in lit. a, Messe Frankfurt can refuse acceptance for

future events. The exhibitor has no right to claim

damages from Messe Frankfurt.

(8) To cover all obligations not fulfilled by the exhibi-
tor, Messe Frankfurt has a lien on the stand equip-
ment and exhibits belonging to the exhibitor. Messe
Frankfurt may, if the commitment is not fulfilled
within the time specified, have the attached articles
auctioned or, providing they have a market price or
are quoted on the stock exchange, sell them on the
open market, having given the exhibitor notice of in-
tent one month prior to sale. Messe Frankfurt is not
liable for damage to or loss of the attached goods.

(9) Section 562a sentence 2 of the German Civil
Code (BGB) does not apply.

7. Marketing package

(1) In order to ensure that exhibitors and their products
enjoy optimum visibility and can be found easily, and
thus to provide their customers and visitors with a
comprehensive range of information options, Messe
Frankfurt offers modern information channels for its
events. Messe Frankfurt has supplemented its of-
ficial trade fair catalogue and event website with the
Productpilot internet portal. Productpilot is an online-
based information and communications platform
which allows for continuous contact between exhibi-
tors and their customers in between trade fairs. It is
an international and crossindustry platform.

(2) The marketing package comprises the following
publication of exhibitor details:

- Entry in the catalogue

- Entry in the Quick Finder

- Entry in the internet portal on the event website
and in productpilot.com, the yearround business-
to-business portal

- Entry in "Compass”, the visitor information
system

- Entry in smart phone app “"Automechanika navi-

gator”: Exhibitor and product search, hall plans,
news, etc

- Entry on the hall signs at entrances

- Support with press and advertising work

(3) Exhibitors shall undertake to commission their
entry into the catalogue and the internet systems

in line with the applicable conditions. In order to
ensure that the catalogue and internet systems

are complete, Messe Frankfurt shall be authorised
to order the inclusion of data in the catalogue and
internet systems for those exhibitors for whom the
publisher and/or internet service provider have not
received an order by the specified submission date,
and shall do so at the exhibitor's expense; this shall
be done on the basis of the documentation available
to Messe Frankfurt, and Messe Frankfurt shall not
be responsible for the correctness of such data. An
entry in the catalogue supplement shall be deemed
equivalent to an entry in the catalogue in this regard.

(4) Messe Frankfurt makes use of service providers
for the entries in the various information systems. A
catalogue publisher shall be commissioned with the
entire layout, production and sale of the catalogue.
The publisher's address is given in the registra-

tion documentation. Other service providers are
commissioned with the operation of the internet
systems and the customer support this entails. They
shall enter the information provided to them into the
systems and take responsibility for the maintenance
thereof, including updating of the marketing pack-
age. The exhibitor grees that the data they provide
for the marketing package will be passed on to the
service providers for implementation. The contact
details of the service providers for the internet
systems can be found in the registration documenta-
tion and/or at http://www.productpilot/. com under
Contact Exhibitor Hotline.

(5) In contrast to the duration of the publication

of exhibitor information on the event website, the
duration of an entry in Productpilot begins on the
first day of the trade fair for which the exhibitor has
registered and ends on the first day of the fair's next
edition. Exhibitors are entitled to a free update of
their data during a trade fair cycle. The content of
the update will also be shown on the event website.

(6) Only event-related exhibits may be specified for
inclusion in the catalogue and the internet systems;
with regard to the catalogue, they must also comply
with the specified nomenclature. This shall also
apply to additions to the text which are necessary
for the entry in order to improve clarity. Exhibits that
are not linked to the theme of the event will not be
included in the catalogue or the internet systems
upon Messe Frankfurt's request.

(7) The descriptions and images provided by the
exhibitor for publication in the catalogue and in

the internet systems must not infringe the rights of
third parties. The exhibitor shall indemnify Messe
Frankfurt against any and all third-party claims in this
regard.

(8) Exhibitors agree to receive email enquiries from
Productpilot users via the Productpilot system.
Messe Frankfurt assumes no responsibility for the
data, information and content used by Productpilot
users and disclaims all liability in this connection.
Exhibitors are prohibited from using the addresses,
contact details and email addresses acquired by
using Productpilot for purposes other than
contractual and pre-contractual communication.

In particular, exhibitors may not use this data to
conduct commercial advertising or send unwanted
advertising (spam).

(9) The regulations pertaining to entries in the
catalogue and the internet systems shall also apply
accordingly to the inclusion of the exhibitor in Messe
Frankfurt's electronic visitor information system
("Compass”).

8. Event schedules, postponement and alteration
of length of event, cancellation or abandonment
of the event

(1) The duration of the event is specified in the reg-
istration form. During this period, the event is open
for visitors daily from 9 a.m. to 6 p.m. and for exhibi-
tors daily from 8 a.m. to 7 p.m., unless individually
specified otherwise. Entry to the exhibition grounds
is not permitted outside of these times.

(2) Specified days prior to and after the event

can be used by the exhibitor for stand set-up and
dismantling. Further details are given in the service
folder. Only in exceptional circumstances can set-up
and dismantling work be carried out outside of this
period and then only at extra cost with the prior
written consent of Messe Frankfurt. Messe Frankfurt
reserves the right to change contractual set-up and
dismantling times at short notice inasmuch as it

has a substantial interest in such measures due to
special circumstances; as far as legally permissible,
exhibitors have no claim to damages.

(3) Inasmuch as it has a substantial interest in such
measures due to special circumstances, Messe
Frankfurt is entitled to change the time and/or venue
of the event and to alter the length and/or opening
hours of the event.

If the time or venue of the event is changed or its
length is altered, the contract is deemed made for
the new time and/or event venue; there are no rights
of rescission whatsoever ensuing therefrom nor from
any alteration to the hours of opening. No claims for
damages can be made under such circumstances.

(4) If the event is not held for reasons for which
Messe Frankfurt is not responsible or due to force
majeure, Messe Frankfurt has the right to cancel
the event altogether or to hold it on a new date. The
exhibitor shall be notified accordingly. If the event is
scheduled to be held on a new date, the exhibi-

tor has the right to cancel his participation on the
new date, providing he does so within one week of
receipt of notification of the new date.

(5) If the event is abandoned, once opened, owing
to circumstances for which Messe Frankfurt is not
responsible, rescission of the contract or submission
of a claim for damages is excluded. The same ap-
plies if Messe Frankfurt, by reason of force majeure
or other such circumstances beyond the control of
Messe Frankfurt, is forced to close or clear several
areas of the event or even the entire exhibition area
either temporarily or for a longer period of time.

This also includes any restrictions on utilisation of
the contractual stand area or access to it which may
ensue due to reorganisation or reconstruction meas-
ures or due to regulations and instructions issued
by the appropriate authorities. Under such circum-
stances, Messe Frankfurt will endeavour to provide
an alternative solution, yet in no way acknowledges
a legal obligation to do so.

9. Use of the stand, damages and liability in
the event of non-participation, cancellation fees,
termination without notice

(1) The exhibitor undertakes to use the stand for the
duration of the event in conformity with the terms
and conditions relating to event participation and

to keep the stand sufficiently manned at all times
during the hours of opening (compulsory presence).
Each exhibitor undertakes to mark the stand with
the name and place of business of his company
according to the details given in stand confirmation.
In addition, the exhibitor has an obligation to use the
stand in compliance with acceptance criteria and in
a way suited to stand size and the exhibits on show.
Messe Frankfurt has the right to inspect such use.

(2) If the exhibitor, although registered and accept-
ed, does not participate in the event for any reason
whatsoever, Messe Frankfurt is entitled to allocate

the stand to another user. If Messe Frankfurt is not
able to reallocate the stand that has become free, it
has the right to design it at the exhibitor's expense.

(3) Under all circumstances, the exhibitor is fully
liable for the whole stand rent. The obligation of
Messe Frankfurt to limit avoidable consequences is
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not prejudiced thereby.

(4) If the exhibitor fails to participate in the event,
cancellation fees of EUR 375 will be charged, regard-
less of whether the stand is rerented or not.

(5) This also applies if the stand allocated has not
been occupied by 6 p.m. on the day prior to the start
of the event or if the stand has been completely or
partially cleared before the end of the event and is
no longer manned or if the products registered and
accepted are not exhibited.

(6) In the event of a breach of one of the obligations
set forth above, the exhibitor can be excluded from
future events by Messe Frankfurt. The exhibitor has
no right to claim damages.

10. Exhibits

(1) During the event, the stand must be furnished
with the exhibits which have been registered and
accepted for display. Exhibits must not be exchanged
for different exhibition samples. During the hours of
opening, articles on display may not be concealed.

(2) Only brand-new articles or unique items may be
used as exhibits. The manufacture of articles on the
stand itself may only be carried out with the special
permission of Messe Frankfurt. To demonstrate
machines, appliances, plants, instruments, etc., the
regulations on the installation and demonstration

of machines and instruments (see also Technical
Guidelines) are applicable, as well as any additional
special regulations.

(3) Section 3 (8) shall apply if these obligations are
breached.

11. Visitor authorisation

(1) Trade buyers and other trade visitors are author-
ised to visit the event. Messe Frankfurt is entitled to
carry out appropriate checks at the entrance and to
refuse entry to visitors who are not appropriate to
the aim of the event.

(2) Messe Frankfurt may declare the event to be
completely or partially open to the general public.

12. Sales activities, prohibition of counter sales,
termination without notice if obligations are
breached

(1) The exhibitor may accept orders and commis-
sions from specialist trade buyers who furnish proof
of their identity as such and may conclude contracts
for performance outside of the event. The same
applies to exhibits which are to be delivered once the
event has finished.

(2) No open price labelling is permitted, either on
the stands or on the exhibits or in the fair catalogue
or on advertising material.

(3) Counter sales, i.e., the sale and handing over

of goods including samples, as well as the sale of
meals and drinks, are not allowed at the event itself
(including cash sales). This applies particularly to the
final day of the event. Furthermore, free exhibition
samples may only be delivered once the event has
finished.

(4) Sales which do not serve the commercial
purposes of the purchaser, this also applies to buy-
ers from other trades, are not allowed, even if this
involves the conclusion of contracts for performance
after the event has finished. In addition, this applies
particularly to any periods in which the general
public is admitted to the event.

(5) Violations (breaches of obligations as defined

in Section 23 (6)) of Section 12 (2), (3) or (4) entitle
Messe Frankfurt to close the stand immediately and
to exclude the exhibitor from future events, without
prejudice to the exhibitor’s continuing liability for full
stand rent. The exhibitor has no right to make any
claims for damages.

(6) Messe Frankfurt is authorised to make all neces-
sary checks, including checks on persons and their
luggage, within the exhibition grounds and at the
exits.

13. Advertising

(1) The inside area of the stand may be used by the
exhibitor for advertising his own exhibits only.

(2) Messe Frankfurt may issue regulations relating
to the design of the outer stand areas, taking account
of the overall impression to be made by the exhibi-
tion.

(3) Publicity measures outside of the boundaries

of the stand may not be implemented either at the
exhibition grounds or in their direct vicinity; this
condition also applies to the use of persons for pub-
licity purposes, as well as the distribution or affixing
of any kind of advertising material, such as leaflets,
posters, stickers, etc., in the aisles of the exhibition
halls, at the exhibition grounds, in the direct vicinity
of the exhibition grounds, or in car parks used for the
trade fair. Similarly, no surveys, tests, competitions,
raffles or contests may be carried out outside of the
stand; exceptions to this rule are the test surveys
made by Messe Frankfurt.

(4) Certain advertising facilities at the exhibition
grounds and in their direct vicinity are made avail-
able to exhibitors by

Messe Frankfurt Medien und Service GmbH
Ludwig-Erhard-Anlage 1

60327 Frankfurt am Main

Germany

Phone +49 69 75 75-64 38/68 31/68 32/68 33

(5) The following publicity measures are not permit-

ted, even on the stands:

- any measures which constitute a breach of legal
and administrative regulations or technological
principles or which are contra bonos mores,

- any measures containing ideological or political
subject matter,

- any measures which disturb other exhibitors,
i.e., acoustic or optical irritations (such as
flashing lights, moving screens, loudspeaker
announcements, etc.), accumulation of dust,
soiling of the flooring, etc.,

- any measures interfering with the flow of visi-
tors, especially those which cause congestion
in the hall aisles and are thus detrimental to the
running of the event,

- any measures comprising a decoration of the
stands with flags, pennants, banners etc.,

- any exhibition of live animals,

- any measures constituting third-party publicity,
as well as any measures indicating names of
suppliers, customers and other companies,

- any measures promoting other fairs and exhibi-
tions which can be regarded as competitive
events,

- any measures which violate official instructions
and orders, particularly those of the fire depart-
ment.

(6) In exceptional circumstances, balloons may be
used within the stands, provided that they are filled
with safety gas and the prior consent of Messe
Frankfurt Venue GmbH & Co. KG, Event Engineer-
ing Department (Veranstaltungstechnik), has been
obtained. For demonstrations, only approved safety
materials and demonstration appliances tested by
the VDE (Association of German Electrical Engineers)
may be used. When inspecting the event, the local
fire department will check that these regulations
have been observed. The written approval of the fire
department must be kept ready for presentation by
the exhibitor during the acceptance inspection of the
stand.

(7) The use on the stands of computer information
systems which can be employed to call up data on
the current event is only permitted subject to the
written approval of Messe Frankfurt.

(8) The use of the logo and name of Messe Frank-

furt or the event requires the explicit written approval
of Messe Frankfurt.

(9) Only Messe Frankfurt's Press Department has
the right to distribute press material. An appropriate
number of copies for distribution must be sent in
good time to Messe Frankfurt for this purpose. The
exhibitor is entitled to distribute press material at his
own press conferences and on his own stand only.

(10) Film, slide, video and other acoustic and visual
demonstrations including electronic media may only
be held in cabins which are closed on all sides, im-
pervious to light and sound-insulated. These cabins
can be hired from Messe Frankfurt Medien & Service
GmbH. Presentations for acoustic reception by
earphones only are permitted without cabins if they
are arranged at the stand in such a way that other
exhibitors are not disturbed by them and visitors in
the hall aisles are not hindered in any way.

(11) The use of monitors or monitor walls is permit-
ted, provided that they are at least two metres from
the aisles and provided that this space may be used
unrestrictedly by viewers and other exhibitors are not
disturbed or other visitors hampered.

(12) For musical presentations using all types of
sound or visual media, the performing rights must
be acquired from GEMA (musical authors’ rights
society):

GEMA

Gesellschaft flir musikalische Auffiihrungs- und
mechanische Vervielfaltigungsrechte
Bezirksdirektion

Abraham-Lincoln-Strasse 20

Postfach 2680

65016 Wiesbaden

Germany

Phone +49 611 79 05-0

Fax +49 611 79 05-97.

The exhibitor is required by law to apply to GEMA for
the appropriate permit in due time before the start

of the event.

If he fails to do so, claims for damages under Section
97 of the Copyright Act (Urheberrechtsgesetz) may
be made against him. Under no circumstances can
Messe Frankfurt be held liable.

(13) Messe Frankfurt is entitled, at the exhibitor’s
cost, to remove all advertisements which have been
put up without permission or to stop any publicity
measures which have been implemented without
permission, without Messe Frankfurt being required
to first speak to the exhibitor or make any appeal to
law.

14. Visual and sound recordings

(1) Making visual and sound recordings of exhibition
samples or exhibition stands (including sketches)

is prohibited. In the event of violations, Messe
Frankfurt is entitled to confiscate and store sketches
and exposed or recorded material at the exhibitor's
expense.

Activities of the media, such as radio, television, film,
daily and trade press, for the purpose of press cover-
age are not affected by this provision.

(2) The exhibitor is, however, entitled to make visual
and sound recordings or drawings of his own stand
or his products exhibited during the hours of open-
ing of the event. Messe Frankfurt has authorised
photographers for each hall level and the outdoor
exhibition area; they can be identified by their official
Messe Frankfurt Venue GmbH & Co. KG identity card
and are entitled to take photographs of the stands
for the exhibitor. If the exhibitor wishes to have pho-
tographs taken (by his own photographer) outside of
the official opening times of the event, the permit to
do so must be acquired from Messe Frankfurt Venue
GmbH & Co. KG no later than three weeks prior to
the start of the event (there is no specific application
form for this).

(3) Messe Frankfurt and its subsidiary companies
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are entitled to make, or to have made on their behalf,
visual and sound recordings, as well as sketches

of exhibition stands or individual exhibits, for the
purposes of documentation or for their own publica-
tions. This also applies to any persons included in
such recordings.

15. Protection of registered designs

(1) For the event, Messe Frankfurt will apply for
temporary protection for registered designs and
trademarks under the terms of the law of 18 March
1904 as amended on 1 July 1980, covering fairs and
exhibitions in the Federal Republic of Germany.

(2) Irrespective of this, it remains the responsibility
of the exhibitor to safeguard appropriate exhibits
against any breach of protection regulations and,
in particular, to protect them from visual and sound
recordings (including sketches).

(3) Exhibition protection for inventions to be reg-
istered as patents is not covered by the application
under paragraph (1) above. It is the responsibility
of the exhibitor to have his inventions registered in
good time prior to the start of the event with the

Deutsches Patentamt

Zweibrlckenstrasse 12

80331 Miinchen

Germany

Phone +49 89 21 95-0

Fax +49 89 21 95-22 21

(for the Federal Republic of Germany) and/or under
the terms of the European Patent Convention with
the

European Patent Office
Erhardtstrasse 27
80331 Miinchen
Germany

Phone +49 89 23 99-0
Fax +49 89 23 99-44 65

16. Exclusion of exhibitors and refund of stand rent

(1) If, through a legal decision by a German court
(judgement, etc.), an exhibitor has been prohibited
from offering products and services or from making
advertising presentations of the same and if the
exhibitor refuses to comply with the legal decision
and to cease offering products and services or
making an advertising presentation on his exhibition
stand, Messe Frankfurt can exclude the exhibitor
from the current event and/or from future events, as
long as the legal decision has not been set aside in
a subsequent decision by a court of appeal. In such
cases, the stand rent will not be refunded (either
fully or partially). Messe Frankfurt is not obliged to
check the correctness of the legal decision. There is
no legal right to exclusion of the exhibitor affected
by the legal decision.

(2) The same applies if the exhibitor breaches the
internal regulations of Messe Frankfurt or if there
are other reasons that justify the termination of the
stand rental contract without notice.

(3) If alegal decision in accordance with paragraph (1)
above should be set aside at a later time by a court
of appeal, the exhibitor rightly excluded on the basis
of the earlier legal decision has no right to claim
damages from Messe Frankfurt.

17. Exclusion of liability

(1) Messe Frankfurt is not liable for

- damage, in particular the following damage to
property or financial losses,

- damage caused by fire, water, explosion, violent
attacks, storms or other instances of force
majeure,

- damage caused by theft, burglary, breakdown of
supply services (such as electricity, gas, water),

- damage incurred as a result of the security
regulations under Section 18,

- damage caused by the general public (in par-
ticular, by visitors to the event, other exhibitors,

persons acting on their behalf or employees of
Messe Frankfurt),

- damage caused as a result of erroneous data
given and measures taken by Messe Frankfurt,
its employees and those acting on behalf of
Messe Frankfurt.

(2) Excepted from the exclusion of liability detailed
above are property damages and injuries to life, body
or health caused by Messe Frankfurt and due to
intent or gross negligence.

(3) Also excepted from exclusion of liability are dam-
ages which are customarily insured in the industry
and compulsory liability under the German Product
Liability Act.

(4) In the event of ordinary negligence, Messe
Frankfurt is only liable for breaches of major contrac-
tual obligations or injuries to life, body or health.

(5) Inasmuch as Messe Frankfurt is also liable for
ordinary negligence under paragraph (4) above, such
liability is limited to EUR 10,000. In such cases, liabil-
ity for indirect damages and non-typical consequen-
tial damages is excluded. In the event of breaches

of major contractual obligations under paragraph (4)
above, the amount of liability payable by Messe
Frankfurt is limited to the average loss typical of the
contract concerned.

(6) Messe Frankfurt must be notified of any damage
immediately.

18. Safety regulations, accident prevention,
exhibitor's obligation to ensure public safety and
other statutory and official regulations

(1) The exhibitor undertakes to observe all statutory,
official and other accident prevention regulations,
including those issued by the occupational accident
insurance authorities, and any other safety directives
during set-up and dismantling work and for the dura-
tion of the event. This includes the safety regulations
and Technical Guidelines issued by Messe Frankfurt.
Reference is made in this connection to rulings in
the current Sample Meeting Place Ordinance (Mus-
terversammlungsstattenverordnung).

(2) Members of the police, fire brigade, rescue serv-
ices, Trade Supervisory Office, Building Supervisory
Board, regulatory agencies and representatives of
Messe Frankfurt must be given access to stands

at all times. Their instructions are to be obeyed. In
general, police, fire brigade and ambulance staff are
on duty at the exhibition grounds for the duration of
the event. They should be notified immediately in an
emergency.

On-site police duty room, phone +49 69 75 75-65 55
or police emergency number 110

- Hall 4.2 northwest

- Traffic police, car park, phone +49 69 75 75-565 22

(3) On-site fire brigade, phone +49 69 75 75-65 50
or fire emergency number 112
- Hall 4.1 northwest

On-site first aid post and emergency doctor number 112
- Hall 8.0 west, phone +49 69 75 75-65 02

- Hall 4.0 northwest, phone +49 69 75 75-65 00

- Hall 2.0 northwest, phone +49 69 75 75-65 01

(4) Messe Frankfurt is entitled to check at any time
that safety regulations are being observed. Messe
Frankfurt is authorised to order the immediate
rectification of a situation which does not conform
to regulations at the expense of the exhibitor and to
prohibit at all times any operation which is against
regulations. At any time, Messe Frankfurt may stop
the operation of machines, appliances, etc. and
prohibit renewed operation, if it considers such
operation to constitute a danger or if other exhibitors
or visitors are disturbed or bothered by them. The
decision of Messe Frankfurt is final.

(5) The exhibitor undertakes to observe instructions
and directives given on the basis of public emer-
gency regulations, e.g. smog directives, emergency

laws, etc.

(6) The exhibitor is liable for all damage to persons
or property and all financial losses which have been
culpably caused by his stand set-up and dismantling,
stand equipment, exhibits and their operation or by
his employees or those acting on his behalf.

(7) The exhibitor is responsible for ensuring public
safety of the exhibition stand he has set up and/

or is using. This applies particularly to stand safety
and fire safety at the exhibitor’s special and evening
events.

(8) If local trade and sanitary permits are necessary,
these are to be obtained by the exhibitor in good
time prior to the start of the event and kept on hand
at the stand.

(9) The exhibitor is responsible for observing all
regulations concerning food processing and distribu-
tion, as well as veterinary matters. This also applies
to samples distributed free of charge. Notification
must be given of any temporary equipment for the
serving of drinks. This equipment must be registered
with the regulatory agency no later than ten days
prior to the envisaged start of operation, by giving
notice of intent to:

Stadtgesundheitsamt der Stadt Frankfurt am Main
Abteilung b3V

Hamburger Allee 22-24

60487 Frankfurt am Main

Germany

Phone +49 69 212 47 099

Distribution of drinks and meals by the exhibitor
against payment is not permitted (see also Section
12 (3)) as a general rule.

(10) Provisions laid down in the ordinance on work-
ing hours, the maternity protection act and the youth
employment act are to be observed, inasmuch as in-
dividual provisions are not set aside by the so-called
market privileges.

(11) The currently valid regulations governing trade
(Gewerbeordnung), in particular in section 1V, ,Fairs,
Exhibitions, Markets”, are to be observed.

(12) Abrasive cutting work and all work with an open
flame The Messe Frankfurt Department of Event
Engineering must be notified in advance of any
welding, cutting, soldering, thawing and grinding
work. Work cannot begin until it has been approved
and the permit issued. The surrounding area must
be adequately protected against hazards during such
work.

19. Insurance

(1) Messe Frankfurt does not bear the risk of insur-
ance. The exhibitor is recommended to take out
adequate insurance coverage.

(2) The service folder includes a special insurance
offer. The contract of insurance is concluded directly
between the exhibitor and the insurance company.
To secure claims under the terms of this insurance if
losses occur, immediate written notification must be
given to the insurance company as well as to Messe
Frankfurt and, in instances involving criminal law, to
the police station serving the exhibition grounds.

20. Enforcement of claims

All claims by the exhibitor must be made to Messe
Frankfurt in writing no later than fourteen days fol-
lowing the end of the event; claims made at a later
date will not be considered and will lapse (preclusive
period).

21. Place of performance and jurisdiction,
German law

(1) The contracting parties expressly agree to
Frankfurt am Main as the place of performance and
jurisdiction for all claims and legal disputes arising
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from this contract, to the extent that said parties are
merchants, legal bodies under public law or special
funds under public law. The same applies if one

of the contracting parties has no general place of
jurisdiction in Germany.

(2) As a substitute, the special jurisdiction of the
place of performance as specified in Section 29 of
the German Civil Procedure Code (Zivilprozessordnung)
is deemed agreed, with said place of performance
resulting from the character of contract under which
the rent is payable at the location of the premises
involved.

(3) The court of jurisdiction shall also be Frankfurt
am Main in the case of disputed dunning proce-
dures. Once the dunning procedure takes the form
of legal proceedings and the competent law court
of the general place of jurisdiction of the debtor as-
sumes the case ex officio, application is to be made
for transfer to the competent law court in Frankfurt
am Main.

(4) Furthermore, each contracting party is entitled
to proceed against the other at the latter’s place of
residence or business.

(5) Should one or more of the individual provisions
in these terms be invalid, the validity of the remain-
ing provisions shall not be affected. In place of any
invalid provisions, the contracting parties undertake
to agree valid substitute provisions which corre-
spond as closely as possible to the economic intent
of the invalid provisions.

(6) The German text and German law shall prevail
in matters of interpretation of the General Terms and
Conditions and all other conditions specified.

22. Acknowledgement and components of the
contract, termination without notice if obliga-
tions are breached

(1) Both contracting parties acknowledge the
General Terms and Conditions as being integral parts
of the Contract of Participation which are legally
binding on both parties. By submitting his legally
binding registration form, the exhibitor declares this
contract as being irrevocable both for himself and for
his employees and those acting on his behalf.

(2) Integral parts of this contract include, in particular:

a) the official registration form and the explanations
relating to registration,

b) the Technical Guidelines having general validity.

(3) In addition, any special conditions or individual
regulations shall become part of the contract inas-
much as they have been conveyed by Messe Frank-
furt in good time to the exhibitor for his information,
either together with the service folder or in some
other way.

(4) Messe Frankfurt reserves the right to modify

or supplement the conditions or to waive them in
exceptional circumstances; such alterations need to
be made in written form. Verbal arrangements must
be confirmed in writing by Messe Frankfurt before
they can be considered valid.

(5) Provisions which are included in the exhibitor’s
purchasing or order conditions and which conflict
with the agreements of this Contract of Participation
are void, inasmuch as Messe Frankfurt has not given
its express written consent to the individual excep-
tions requested by the exhibitor.

(6) Violations of the terms agreed in the Contract of
Participation constitute breaches of obligations as
defined by law. In the event of serious breaches of
obligations, Messe Frankfurt is entitled to pronounce
and implement immediate exclusion from the event.
This also includes termination of the Contract of
Participation by Messe Frankfurt without notice.

Any special regulations contained in the various
individual conditions remain unaffected.

(7) Messe Frankfurt and Messe Frankfurt Venue

GmbH & Co. KG are each entitled to enforce their
internal regulations exclusively. This also applies to
the grounds and buildings used in connection with
the event outside the exhibition grounds. Additional-
ly, these regulations also relate to the admittance of
third companies which have been commissioned by
the exhibitor for activities at the exhibition grounds
as well as to the nature, extent and conditions for
such activities at the exhibition grounds.



